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Waymakers Laguna Beach Youth Shelter Presentation Handout 

The Power of Your Voice: Related Resources Youths Can Use 
(with Parental Guidance and Consent) 
 
 

Jenny Grant Rankin, Ph.D. 
www.jennyrankin.com/bio  
 
 
 
 
 
 

 

� Power of Your Voice 
 
Caution 
• Anything you post publish in print or post to the web is permanent and can follow 

you your whole life (thus use parent/caregiver guidance).  
• Don’t feel any pressure to pursue any of the opportunities shared here. They are 

shared so you know they’re out there and can pursue them whenever and if-ever it 
sounds like a fun, stress-free thing to do. 

 
Example 
Jake Andraka and pancreatic cancer 
 
Factors that help voice-sharing 
Emotions and creativity 
• These can also stem from intellectually gifted people’s overexcitabilities (also tied to 

depression). For more information Google “Dabrowski” and “overexcitabilities”, and 
then see ww.ascd.org/ASCD/pdf/books/rankin2016.pdf (free online bonus material 
from one of Dr. Rankin’s books). 

Grit, tenacity, & perseverance 
• Grit: The Power and Passion of Perseverance by Angela Duckworth 
• Promoting Grit, Tenacity, & Perseverance (report) by USDE: 

http://pgbovine.net/OET-Draft-Grit-Report-2-17-13.pdf 
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Growth mindset 
• Mindset: The New Psychology of Success by Carol Dweck 
Joy 
• find your passions, apply Waymakers strategies, etc. 
 
Discouragement 
“If they don't give you a seat at the table, bring a folding chair.” 
   - Congresswoman Shirley Chisholm 
Dr. Rankin’s “Dirty Dancing” movie moment 

 
 

 

U Ways to Share Your Voice 
 
� Download free lists with 2,000 opportunities to share. Click the “eResources” tab 
after visiting goo.gl/qNWR2g (the lists are all free – just ignore the part about Dr. 
Rankin’s book they come from). These include publications to write for (with web 
addresses, etc.), conferences to speak at, awards to apply for, radio shows to go on, 
etc. 
 
These pertain mainly to the education field, and student voices are the most important 
voice yet most missing voice from field dialogue. It’s not common for young people to 
contribute in these ways, but that precedent shouldn’t stop you. Your voice has huge 
value. 
 
Why not reach out to one (Edutopia, started by George Lucas, is a great place to start) 
and offer up a guest blog post, give a presentation on student perspective, etc.? Why 
not reach out to a local event and apply to be a guest speaker? Involvement like this is 
empowering, helps the world, and can lead to more exciting opportunities. 
 

� Present online (using the resource in #1, above, download the “List of Conferences” 
eResource). Sort the list by location and apply to speak at one listed as “online”. You’ll 
need to create a PowerPoint presentation, but you can present in your pajamas 
(attendees only see your slides) while using notes (sound like a genius!). 
 
Then you can apply to give a TED Talk (www.TED.com). Because you already 
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presented online, you will now have a weblink of your presentation’s recording you can 
use when your TED Talk application requires a recorded sample of your public 
speaking. 
 

� Let event organizers come to you. Enjoy public speaking? Join a database that 
conference organizers use to find public speakers for their events. 
 
Some might turn down someone young, but you’ll never know unless you approach 
them, and if you have a great example (from #2, above) it can help convince them. For 
example, you don’t have to have a Ph.D. behind your name to call yourself a scientist; 
maybe you have a presentation on how to use common household gadgets to teach 
scientific concepts that teachers and professors would love to learn. 
 
I recommend Free Speaker Bureau (www.freespeakerbureau.com), in particular: 
 
Type Example 
Agent Coleman (https://experts.colemanrg.com), Executive Speakers Bureau 

(www.executivespeakers.com), Geniecast (https://geniecast.com), 
Royce Carlton (www.roycecarlton.com), and Washington Speakers 
Bureau (www.wsb.com) 

Database Chartwell Speakers Database (www.chartwellspeakers.com), Free 
Speaker Bureau (www.freespeakerbureau.com), and SpeakerHub 
(www.speakerhub.com) 

Promoter of 
Speaker 
Diversity 

500 Queer Scientists (www.500queerscientists.com), 500 Women 
Scientists (https://500womenscientists.org/request-a-scientist), 
Experts of Color Network (https://insightcced.org/tools-metrics/experts-
of-color-network), Women Present (www.womenpresent.com), 
Women Talk Design (https://womentalkdesign.com) (also for other 
underrepresented genders, like transgender), and Women Who 
Keynote (https://womenwhokeynote.com). 

 

� Write for others or yourself. The resources in #1 (above) include a list of places to 
submit your writing, or you can start your own blog. Malala Yousafzai was already 
blogging for the BBC at age 11, years before she ever became the youngest recipient to 
win the Nobel Peace Prize. 
 
Dr. Rankin writes an ongoing blog column for Psychology Today, and every post 
reaches thousands of readers. If your passion topic relates to education or youth 
experience, why not approach her about interviewing you for it? 
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� If you post an article online that relates to education, post a link to it via your social 
media accounts and add “#TellEWA” (among other trending hashtags) to the 
tweets/posts. This alerts the Education Writers Association (EWA) to your work, 
allowing EWA to consider sharing your piece with its 3,000+ journalists as an “EWA 
Story of the Week”. These constitute more people your story can reach, but also 
reporters who might then approach you to be featured in their own news stories. 
 

� Let reporters come to you. At whatever age they’ll allow you (partnering with a 
parent/caregiver can help), register with these sources journalists use to search for 
experts on particular topics: 
• Education Writers Association’s (EWA’s) SourceSearch www.ewa.org/sourcesearch 
• Public Insight Network (PIN) www.publicinsightnetwork.org 
…and search the web for others that are specific to your interests. 
 

� Sign up to receive (and then answer!) reporter queries. These are messages 
journalists send out when they are looking for a source to quote in an article or on a TV 
show. You can either: 
 
• Sign up for (and peruse) each of the following free accounts: 
Service Website Main Country Reached 
Help a Reporter Out (HARO) www.helpareporter.com U.S. 
JournoRequests www.journorequests.com U.K. 
ResponseSource www.responsesource.com U.K. 
SourceBottle  www.sourcebottle.com Australia 

 
• Sign up for a free account with HotKettle Alerts (www.hotkettle.com) and enter filters 

(such as your interests). This service will only email you the HARO and SourceBottle 
alerts (and occasionally other query sources) that fit your criteria. 
 

� Got a story, idea, or piece of news you really want to see (and contribute to) in a 
particular publication or show? Pitch your idea to a reporter or producer. Reach out to 
him or her via email or social media with a succinct account of your idea (summarized in 
one or two clear sentences), why it’s newsworthy (e.g., maybe it relates to current 
events or features an opinion different than those currently being published), why you’re 
the perfect source for input on this topic, your full name, a one- or two-sentence bio 
(basically describing who you are and any notable accomplishments), and links to your 
online presence (like “kept professional” social media accounts or a blog column). 
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🎬 How to Share So People Act 
 
Nerves 
Power Pose (Google “Amy Cuddy”) 
I’m excited! (emotional reassignment)  
 
Delivery 
Martin Luther King, Jr. (“Tell ’em about the dream, Martin!”) vs. bullet points 
The story worked because: 
• It is impossible for audience members to retell the story without simultaneously 

communicating the message I wanted to spread (success is achieved when 
speakers cater to audience needs). 

• You are likely to remember the story (and thus its message) because the story is 
surprising, is interesting, and involves an extreme outcome (perhaps the most 
powerful speech in history). Memory of the story (and thus of the tip embedded 
within it) is likely to be triggered regularly, such as by MLK Day and other times we 
are reminded of Dr. King. The story is easy to picture (this aids memory). 

• You are likely to share the story with others (when King’s name comes up, can you 
really resist saying, “Did you know that King never planned to say, ‘I have a dream’ 
in his speech?”).  

• The story is short, which helps it fit within tight word count requirements when writing 
and makes the story easy to tell to others. The fact that the story builds on the 
audience’s preexisting knowledge (you already knew who MLK is and how influential 
his “I have a dream” proclamation was) helps the story to stay short. 

 
Use Story + Data 
Examples: 
• Syrian refugees 
• A girl named Gail 
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             Other Resources to Help You Share Your Voice 
                                
Key Social Media to Establish Your Consistent Brand 
Twitter (www.Twitter.com) = Where the journalists mainly are 
Instagram (www.Instagram.com) = Fastest growing tool amongst all age groups 
LinkedIn (www.LinkedIn.com) = Always have a professional appearance here 
Facebook (www.Facebook.com) = Still a winner amongst older age groups, and those 

adults are the ones who are journalists, hiring influencers, etc. 
HootSuite (www.HootSuite.com) and TweetDeck (www.TweetDeck.com) are free tools I 
use to save time keeping all my accounts up to date (e.g., I can make just one post that 
then appears on all my accounts automatically). 
 
Web Hosting Software 
Jimdo (www.jimdo.com) 
SquareSpace (www.squarespace.com) 
Weebly (www.weebly.com) 

Wix (www.wix.com) 
WordPress (www.wordpress.com) 
Yola (www.yola.com) 

 
Additions That Can Make Your Speaking or Writing More Powerful 
Activity (Mild or Involved)* 
Analogy or Metaphor 
Case Study or Confession 
Comparison 
Contrast 
Example 
Fable or Parable 
Joke or Humor 
Modeling* 
Mystery 
Personal Anecdote 

Props* 
Quiz 
Story 
Surprising Statistic or Fact 
Video* 
Visualization (Imagine)* 
Visualization (Recall)* 
Voices of Those Involved 
Volunteers* 
*Asterisked = Speaking only 

 
Slide Design Tips 
Technology 
Forgo Obscure Fonts (might not work if you ever use presentation on another’s laptop) 

: 

� 



 7 

Skip Animation (build separate slides, instead, so they’ll work on any online software) 
Don’t Plan to Rely on the Web During Presentation (or at least have a backup plan) 
 
Design 
Adhere to Event Requirements 
Be Design-Savvy and Current 
Don’t Put a Cap on Your Slides 
Avoid Visual Clutter 

Rely on Images More Than Sentences 
Make Text Easy to Read 
Proof and Edit Meticulously 

 
Images 
Amp up Scale 
Let Single Images Shine 
Give Images Consistency 
Don’t Include Irrelevant Images 

Show Diversity 
Don’t Propagate Stereotypes 
Use Quality Free Stock Images (below) 
Check Copyright 

Consider Making Your Own 
Visualize Data (see www.jennyrankin.com/s/OTCDStandards.pdf) 
 
Image Sources 
Getty Images “Lean In Collection” (www.gettyimages.com/collections/leanin) 
Pixabay (www.pixabay.com) 
Unsplash (www.unsplash.com) 
Women of Color in Tech (www.flickr.com/photos/wocintechchat) 
 
Tips for Writing Stages 
Planning Content 
Determine Circumstances (Audience, Purpose of Piece, etc.) 
Read Chosen Publication (Note Topics Already Covered, Style, etc.) 
Consider Timing (Time of Year, Theme, Current Events) 
Plan to Contribute Something New 
Draft Title 
Plan Solutions to Share 
Dream up some cool qualities (see “Additions That Can Make Your Speaking or Writing 

More Powerful” section above) 
Create Template 
Outline 
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Writing Content
Adhere to Submission Guidelines 
Order through Formatting 
Forget Precision (for the moment) 
Can Write out of Order 
Use Appropriate Style 
Address Inequity 

Don’t Lose Your Core Message 
Be Very Clear 
Write Confidently (no “I think”) 
Don’t Overload Reader 
Cite Recent Work (within last 6 years, 
ideally) 

 
After Writing 
Proof and Edit 
Step into Audience’s Shoes 
Check with People You Mention  

Finesse Title 
Use Compelling Cover Letter/Proposal 
Provide Images 

 
After Verdict 
Consider Feedback 
Clarify Changes 

Thrive Despite Rejection 

 
Access This Handout 
To access this handout, visit www.jennyrankin.com/pres and find the most recent 
Waymakers presentation page. 


